BIODIVERSITY DUTY WORKSHOP: PLAS TAN-Y-BWLCH, 13-14 October 2009

IDEA/OPPORTUNITY TO IMPROVE THE PROCESS OF INTEGRATING THE
BIODIVERSITY DUTY WITHIN YOUR ORGANISATION/FOR YOUR
STAKEHOLDERS /CLIENTS

e Engage communities in Local Biodiversity Action Plan by practical low-cost measures,
help locals to improve their quality of life. (An example from the voluntary sector.)

e Develop exemplar case studies e.g. facilitate popular biodiversity-community projects
that attract publicity =» promote replication. (Evidence based.)

e Meet with directors of Public Heath to investigate joint projects re: biodiversity/health.
(LBAP Partnership.)

e Push local links to businesses through any contracts possible to encourage enhancing
biodiversity in their own grounds as a route to engagement.

e Communicate in appropriate ways to various audiences — what message? Key point?
Face to face
Practical / site visit
What’s in it for them!
Communicate overwhelming case for public health: Media
Public Cost effective
LAs

e Awareness raising / education within our own organisations (CCW, SNH, LA) to ensure
common understanding of what the Biodiversity Duty means for us.

Notes from separate sheets...

Use right language for audience but ensure biodiversity / nature
wildlife aspects are credited

What you already do

Cross-sectoral e.g. “2010 Year of Biodiversity” banner

e Encourage Swindon Unitary Authority to manage public open spaces in a similar way to
Telford — e.g. picturesque wildflower meadows in public spaces.

e Build an LBAP Partnership Team with the competence to promote, support and advise
others on how to achieve Biodiversity Duty:
What it means — what it does — how to do it.

e Natural green space available where people are — where they live and work.
Must be BIOIVERSE - QUALITY.
Must be ACCESSIBLE - BOTH PHYSICALLY AND INTELLECTUALLY.



“Biodversity” as a term does not always meet our needs:
Don’t like the term;
Different audiences — different terms and emphasis;
Stuck with the term.

Share information and current links and the understanding of how you fit in.
Workshops / discussions. Across: LAS, organisation, connected partners, stakeholders.

Raising awareness — make it relevant to the community we (you) serve. =» This ranges
from strategic “tools” (policy) to projects on the ground, e.g. tag-along the theme with
community fair / festival.

i) Catchment management for water resource, create new woodland, grazing
management, education for farmers.

i) Water efficiency: Practical advice to customers.

iii) Seeking opportunity for biodiversity enhancement.

Improvement of WAG/public bodies Estates in respect to biodiversity/access leading to
improved health of staff/customers. Compliance with Duty, savings (possibly) in budgets,
good public relations.



